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ALABASTER products are
accessible six-days-a-week at Viva.

“I had been looking for somewhere
to permanently house my range,”
said owner Bridget Laucke. “And
now I have found the perfect spot.

“The range consists entirely of
items made from designers and
artisans who are sensitive to the
environment, the cultures they
employ or have a very personal
passion in what they are trying to
achieve.

“While I believe the products have
a broad appeal, they are beautiful
because they all contain the essence
of their maker - a lot of love goes into

INVITING: The window of Viva the flower store in Angaston.

Viva la Alabaster

each item.”

The °‘alabaster’ range includes
organic body creams, handbags,
jewellery, soaps, hats, woollen
products, clothes and porcelain, and
stocks brands such as Bholu, Mud
porcelain, Est Australia olive oil
products and Oiko’s amazing hand
dyed handbags.

And local designers are also
encouraged to be involved in the
‘alabaster’ philosophy which sells on
behalf of well-known Gomersal
silversmith, Kirsty MacKirdy,
emerging fashion designer Karina
Semmler, jeweller Audrey Harnett
and ceramicist Susanna Brown.
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